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International Competitive Assessments announces a new market study...

Golf Car-Type Vehicles and The Emerging Market
For Small, Task-Oriented Vehicles in the United States;
Trends 2000-2005, Forecasts to 2008

ICA announces publication of its third
market study in a series of analyses on the
small vehicle market in the United States.
The study, as in the past, focuses on the
various markets for golf car-type vehicles,
the neighborhood electric vehicle (NEV),
and heavy duty utility vehicles.

In ICA’s initial study, published in
2000, we found that, “the emergence of
small vehicles for transportation and
commercial usage has reshaped the profile
of a market--largely dependent,
heretofore, on fleet golf cars- into several
new segments with diverse requirements.”

The second study published in
2002/2003 confirmed this trend, “citing the
fact that it is now a necessity rather than
an option [for companies] to develop and
expand these newer segments.”

Features of this study include key market
trend data, analyses, and forecasts:

1 Market data and forecasts for golf cars
used on golf course (fleet vehicles);

 Market data and forecasts for privately-
owned golf cars (used for golfing and
transportation);

 Market data and forecasts for utility
vehicles;

( Product review and analysis in each
market segment;

 Analysis of the emerging low speed
vehicle (LSVs) market;

 Analysis of the market dynamics of new
versus used and refurbished vehicles;

O Major player profiles/market share and
competitive strategies.
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The current study charts the continuing evolution of the small, low-powered
vehicle market, including the emergence of the remanufactured vehicle as a volume-
oriented product, the growth of the heavy duty vehicle as a mainstream product line for
golf car companies, as well as other recent entrants, the potential for new, higher
performing vehicles in the privately-owned market, and data and analysis on recent

growth trends—as well as forecasts to 2008.

* % % %

Market Expansion Brings Over $2 Billion in Sales

The study finds current golf car-type vehicle sales
in excess of 620,000 units, including new and used
vehicles, with 370,000 sold outside the fleet
market (of which, 60% are used). Dollar volume is
estimated at $1.2 billion at the manufacturers level
and close to $2.0 billion at the end market. By
2008 end market sales should reach close to the
$2.5 billion. Add to this 138,000 heavy duty utility
vehicle sales, and the current market reaches close
to 760,000 units and over $2 billion at the
manufacturers level.

Both the privately-owned and utility vehicle
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segments build into major volume segments with a wide variety of models and types

While media coverage of alternative fuel
and electric vehicles has focused on advances
which are evolutionary within the framework of
traditional automobiles, privately-owned
(including neighborhood electric vehicles) and
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requirements. Long term factors promise
greater growth beyond the forecast period.
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ICA’s Research Investigates the Details of Market Growth

ICA’s studies of the small vehicle market are unique for their detailed formulation of
market structure and analysis of market growth, segment by segment. In particular, our
clients will get information, insights and forecasts relating to:

« Three critical segments of the market: fleet golf cars, privately-owned vehicles
and utility vehicles;

« Growth potential of the NEV market and the significant gains in heavy duty, utility
vehicles;

« The impact of used/remanufactured vehicles throughout the major segments;

« Growth of the electric-powered subsegment; and

» A special section on the growing export market.

Analysis of factors driving the market

ICA’s study looks carefully at the factors underlying market growth and assesses the
impact of:

» The slow down of new golf course construction and the leveling-off of golf
participation;

» Increasing development of gated or closed communities-one of the leading factors
in the increasing ownership of privately-owned golf cars and neighborhood electric
vehicles and other LSVs;

» State and local laws and ordinances allowing on-street use of low-speed
vehicles-giving rise to the whole new class of LSVs, which are now fully encompas-
sed in NHTSA safety equipment regulations;

» Key Federal and State legislation which mandates alternative fuel and electric
vehicles-these mandates will be partially fulfilled through NEVs;

» Population and workplace demographics favoring living environments conducive to
use of privately-owned golf cars and low-speed vehicles;

» Market conditions favoring the growth of electric powered small vehicles, including
the rapidly increasing cost of hydrocarbon-based fuels.
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For whom will the study be important and why?

The study is directed toward marketing executives, senior corporate strategists, and
market researchers engaged in all aspects of the small vehicle industry—including vehicle
manufacturers and refurbishers, components and materials suppliers, and providers of elec-
tric power . The study should be valuable tool for those who must address the issues of short
term performance, as well as those of overall corporate strategic direction.

Fees and Availability

The fee for the study is $2,950.00 and is immediately available. A PowerPoint®
presentation of the report is available for an additional $550. Extra copies may be ordered
for an additional fee. Orders may be placed by calling Stephen Metzger, Principal, at (914)
293-7577, or order via:

. Fax: (914) 788-1550
. e-mail: icaworld@optonline.net

The detail of this report can be ascertained by review of the table of content,
beginning on the next page:
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Golf Car-Type Vehicles and The Emerging Market
For Small, Task-Oriented Vehicles in the United States;
Trends 2000-2005, Forecasts to 2008
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Fig. 9.3: Estimated Share of LPT Utility Market By Manufacturer, 2005
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